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Overview: 
Ever since the early 1990's, Reality TV shows have gained more room in television and program scheduling. Reasons for that development may 
be found both in changes in culture and in vast increase in the number of TV channels. Even if these shows have often raised ethical or 
aesthetic criticism, viewer interest has remained quite high. This workshop focuses on audience interaction in Reality TV shows and tries to give 
room for new creative interpretations of the Reality TV concept. Are there still new ways to use audience interaction in factual entertainment? 
Can Reality TV formats be used also in current affairs programming? Is it possible to combine Reality TV ideas with public journalism to create 
open access places for citizens? The workshop also discusses technical challenges of audience interaction, but the focus is on the television 
content development issues.  
 
Parameters for the workshop: 
Introductory lectures and discussions:  
1) Reality TV - a genre or many genres? 
2) Audience interaction in television. 
3) Digitalization and European TV scene: will the Internet eventually take over? 
 
Concept development workshop: 
Participants make a short concept paper (1-2 pages) for a Reality TV show (programme series) which includes interesting audience interaction. 
The concepts can be developed in pairs or small groups. The concepts should outline following: 
- Basic idea of the show and how it could appeal to TV audience 
- Genre and potential audience of the show 
- "Actors" of the show and their motivation to attend the show 
- Shooting location and setting considered both from technical and aesthetic viewpoints  
- Elements of audience interaction and two-way communication technology used 
 
Concepts are presented in the class (20 minutes each) at the end of the day. The presentations may include also drawings, pictures, or live 
acting. Also Power Point presentations are accepted. 
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